NETFLIX INVITES AMERICA TO INSTANTLY WATCH
‘THE WIZARD OF OZ’ FOR FREE ONLINE

Digitally Re-mastered Classic, Celebrating its 70" Anniversary,
Will Be Streamed Instantly by Netflix on October 3

Jennifer Hudson Headlines Free Outdoor Concert and Movie Screening
In New York City on September 29 to Kick Off ‘Oz’ Celebration

Netflix Events Culminate Warner Bros. Entertainment’s
Year-Long 70" Anniversary Tributes to ‘The Wizard of Oz’

LOS GATOS, Calif., September 8, 2009 — Netflix, Inc., (Nasdaq: NFLX), in collaboration with Warner
Bros. Home Entertainment Group, today announced that it will treat America to a free and commercially
uninterrupted online screening of the newly restored 1939 classic, “The Wizard of Oz,” on Saturday,
October 3, 2009. The film, celebrating its 70" anniversary this year and to be reissued later this month by
Warner Bros. Home Entertainment Group, can be instantly streamed for free for 24 hours, from 9:00 a.m.
Eastern Time on Saturday, October 3 to 9:00 a.m. Eastern the following day, by visiting
www.netflix.com/wizardofoz.

While anyone in America can instantly watch “The Wizard of Oz online on a computer on October 3,
Netflix members on an unlimited plan will be able to instantly watch “The Wizard of Oz” in hi-definition
on their TVs via a range of Netflix ready devices. Those devices include Netflix ready Blu-ray disc
players and new Internet TVs from LG Electronics; Blu-ray disc players from Samsung; the Roku digital
video player; Microsoft’s Xbox 360 game console; and TiVo digital video recorders.

To celebrate the iconic film’s return to the spotlight, Netflix also announced it will host a free live concert
and movie screening on Tuesday, September 29 in New York’s Central Park. The concert will feature
contemporary interpretations of classic songs from the “The Wizard of Oz” by the Academy Award®-
winning actress and Grammy Award®-winning singer Jennifer Hudson and two-time American Country
Music Award® and two-time “Dancing with the Stars” winner Julianne Hough. The show is being
directed by and will also feature The Roots” Grammy Award-winning drummer and record producer
Ahmir “?uestlove” Thompson and a band assembled especially for the show. Following the concert,
which kicks off at 7:30 p.m. at Central Park’s Rumsey Playfield, the movie will be shown on a giant
inflatable screen.

Earlier that day, Warner Bros. Home Entertainment Group will issue the digitally re-mastered “The
Wizard of Oz” on Blu-ray, DVD, On Demand and Digital Download. And, to celebrate the film’s first
time in the Blu-ray format, Warner Bros. Home Entertainment Group will issue “The Wizard of Oz 70th
Anniversary Ultimate Collector’s Edition.” With six times higher resolution than standard DVD, along
with the sonic excellence of Dolby TruHD, the film will be at its pristine best, marking an historic
benchmark in the Blu-ray format. The limited and numbered “Ultimate Collector’s Editions” will feature
16 hours of bonus features, four hours of which have never been available before now. Every package
will bear a silver label containing a specific numbered version; once these packages are sold out, they will
never again be available to consumers.
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Instantly watching movies and TV episodes streamed from Netflix has become an increasingly popular
way for members to enjoy the service. With an unlimited membership, Netflix members can instantly
watch unlimited movies and TV episodes streamed to their TVs and computers and can receive unlimited
DVDs delivered quickly to their homes. Members can choose from over 17,000 movies and TV episodes
that can be watched instantly and over 100,000 titles on DVD and a growing number on Blu-ray.

The instant streaming of “The Wizard of Oz over the Internet on October 3 is being powered by
Microsoft Silverlight™, a web browser plug-in that works with Windows and Mac operating systems, as
well as all major browsers, including Chrome, Firefox, Safari and Internet Explorer. Silverlight installs in
less than 10 seconds for new users, without requiring a system restart. When viewers click the “Play”
button, “The Wizard of Oz will begin playing in as little as 30 seconds. Viewers will also have the
option of fast-forwarding, rewinding and pausing the video stream.

“Making a movie of this stature available for free over the Internet on an uninterrupted basis is a first,”
said Ted Sarandos, chief content officer for Netflix. “At the same time, it’s a great opportunity for people
to get a taste of what instantly watching movies streamed from Netflix is all about. We’re thrilled to be
able to do this on both scores.”

Said Jeff Baker, Warner Home Video’s executive vice president and general manager of theatrical
catalog: “We’re proud to be participating over the past year in the 70™ anniversary celebration of this
cinematic treasure and to be working with Netflix on their terrific events. We’ve brought Oz into the
digital age with a painstakingly re-mastered Blu-ray and with 24 hours of free streaming over the Internet
via Netfflix. Viewers of all ages will feel like they’re seeing these endearing characters and hearing the
unforgettable Oz songs for the first time.”

“‘The Wizard of Oz’ is a timeless classic that is celebrated and revered the world over by fans of all
ages,” said Karen McTier, executive vice president of domestic licensing and worldwide marketing,
Warner Bros. Consumer Products. “In this anniversary year, we are thrilled to have the opportunity to
honor this iconic film through a slate of activities that celebrates the magic of ‘The Wizard of Oz.””

Warner Bros. Entertainment has for the past year been celebrating the 70™ anniversary of this iconic film
with a slate of spectacular festivities spanning the globe. Events included exhibitions of “The Ruby
Slipper Collection,” consisting of 20 noted designers re-imagining Dorothy’s famous ruby slippers for
modern times, as well as “The Inspirations of Oz” collection of fine art, featuring one-of-a-kind
interpretive works by acclaimed artisans.

Additional information on all of the Netflix “The Wizard of Oz” events can be found at
www.netflix.com/wizardofoz.

About Netflix, Inc.

Netflix, Inc. (NASDAQ: NFLX) is the world's largest online movie rental service, with more than more
than 10 million subscribers. For only $8.99 a month, Netflix members can instantly watch unlimited
movies and TV episodes streamed to their TVs and computers and can receive unlimited DVDs delivered
quickly to their homes. There are never any due dates or late fees. Netflix members can exchange DVDs
as often as they want using a postage-paid return envelope. Members can choose from a vast selection of
DVD titles and a growing library of movies and TV episodes that can be watched instantly. Netflix is
partnering with leaders in consumer electronics to bring to market a range of devices that can instantly
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stream movies and TV episodes from Netflix directly to members' TVs. These devices currently include
Blu-ray disc players and new Internet TVs from LG Electronics; Blu-ray disc players from Samsung; the
Roku digital video player; Microsoft's Xbox 360 game console; TiVo digital video recorders; and, soon,
Internet TVs from Sony and VIZIO.

About Warner Home Video
With operations in 90 international territories, Warner Home Video, a Warner Bros. Entertainment
Company, commands the largest distribution infrastructure in the global video marketplace. Warner
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Home Video’s film library is the largest of any studio, offering top quality new and vintage titles from the
repertoires of Warner Bros. Pictures, Turner Entertainment, Castle Rock Entertainment, HBO Home
Video and New Line Home Entertainment. www.thewizardofoz.com.

About Warner Bros. Home Entertainment Group

Warner Bros. Home Entertainment Group brings together Warner Bros. Entertainment's home video,
digital distribution, interactive entertainment/videogames, direct-to-DVD production, technical operations
and anti-piracy businesses in order to maximize current and next-generation distribution scenarios.
WBHEG is responsible for the global distribution of content through DVD, electronic sell-through and
VOD, and delivery of theatrical content to wireless and online channels, and is also a significant
worldwide publisher for both internal and third party videogame titles.

About Warner Bros. Consumer Products
Warner Bros. Consumer Products, a Warner Bros. Entertainment Company, is one of the leading
licensing and retail merchandising organizations in the world.

About Wizard of Oz

The Wizard of Oz is one of the most beloved and iconic motion pictures of all time filled with timeless
sentiments and values cherished by multiple generations. Originally released in 1939, more than one
billion consumers have experienced the classic story of Dorothy and friends in the Land of Oz.
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